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About Me

I’m a product and UX designer with a diverse background in marketing, content 
creation, and design. Having worked across multiple industries, I bring a strong ability 
to understand users, uncover their needs, and translate insights into meaningful 
solutions. I approach every project with a balance of strategic thinking and practical 
execution, keeping both business goals and user experience at the center. I thrive on 
solving complex problems and delivering simple, impactful outcomes that help teams 
and clients move forward with clarity.

Work Experience

Led UX and product design workstreams across multiple federal agencies, driving 
redesigns, user research, content strategy, and design systems for programs in 
health, child care, public safety, and government operations.

Conducted extensive qualitative research—including stakeholder interviews, user 
interviews, workshops, and journey mapping—to identify user needs and translate 
findings into actionable design recommendations and approved UI updates.

Delivered end-to-end design support: synthesizing research, creating personas, 
drafting wireframes and prototypes, developing design systems, and maintaining 
pattern libraries that improved consistency and governance across large-scale 
digital ecosystems.

Collaborated closely with cross-functional teams—product managers, developers, 
researchers, content strategists, and federal stakeholders—to align design solutions 
with business, technical, accessibility (508), and policy requirements.

Led email marketing campaigns that drove an 18% increase in open rates, 
improving overall audience engagement.

Conducted competitive analysis to support customer acquisition and retention 
strategies, collaborating closely with graphic designers and sales teams.

Served as the sole copywriter, establishing consistent voice and tone guidelines 
across multiple brands.

Developed clear, effective messaging that strengthened brand identity and 
supported marketing and sales initiatives.

Streamlined communication workflows by partnering with cross-functional 
teams to ensure alignment across campaigns and brand touchpoints.

Composed and edited 300+ articles, including daily roundups, player profiles, and 
long-form editorials.

Conducted in-depth research to identify trends and develop timely, relevant story 
angles.

Achieved an average of 8,000 readers per article, consistently driving strong 
audience engagement.

Delivered high-quality content under tight deadlines while maintaining accuracy 
and editorial standards.

Strengthened the publication’s voice through clear, well-structured writing and 
sports-focused insights.
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